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Social Media Goals 
1. Social Media Marketing goals 

a. Engagement 

b. Traffic to website 

c. Get conversions 

d. Offline Sales/Information about product, services 

2. Social Media Monitoring KPI (reputation management) 

a. Negative/Positive feedback rate 

b. Product/Services feedbacks 

c. Share of voice 
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Social Media Marketing goals 

1. Engagement – measure comments, replies, participants, re-shares 

2. Traffic to website – track URLs with UTM parameters 

3. Get online conversions – Application submissions, subscriptions, track with UTM final goals on 

website (sales, registrations, contact, etc) 

4. Offline sales/Information about products, services – Get interested customers in comments, 

posts to pages, messages 
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Basic tools 
Facebook insights 
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Basic tools 
Google Analytics 
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How to measure 
Social Media Marketing reporting tools: 

1. socialbakers.com 

2. jagajam.com 

3. kissmetrics.com 

4. agorapulse.com 

5. Etc. 
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How to measure 
Social Media Monitoring tools: 

1. semanticforce.net 

2. socialbakers.com 

3. br-analytics.ru 
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Thank you 

Arsen Sultanyan 
 

fb.me/arsen.sultanyan 

twitter.com/ArsenSultanyan 

Instagram.com/asultanyan 

linkedin.com/in/arsensultanyan 
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