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Top' 10 Country Brands

= United States
@ Turkey > @ Germany
B 3 &=  United Kingdom
4 ‘ ' France
5 (+) canada
£ @ Jlapan
70) taly

8 o Switzerland

9 @ Australia

10 4B sweden

2015 Nation Brands Index



Anholt-GfK
Nation Brands Index

Nation Brand Hexagon

Tourism

Heritage

Investment
and Immigration




USA: Made In America label, influential in Global TV movie, music, book, magazine and internet usage,
leader in cultural influence, innovation, Hollywood, NASA, freedom.

GERMANY: Technology, strong economy, UN leader, automotive, football, beer-music culture,
education(engineering), arts and design, household appliances, environmental friendly, cultural
heritage.

UNITED KINGDOM: Constitutional monarchy, royal family, literature, Wimbledon, football, Afternoon
Tea, traditionalism, architecture.

FRANCE: Tourism, art, city of love, Eiffel, food/wine culture, fashion, prestige, luxury, nightlife, quality
CANADA: Panorama, political freedom, quality of life, health and education, technology, holiday
destination.

JAPAN: Political freedom, Environmental friendliness, Food, Range of attractions, Value for Money,
Natural beauty, Heritage, art and culture, Historical points of interest, Health and education, Standard
of living, Safety and security, Would like to live in /study there, Good for business, Advanced
technology

ITALY: Tourism, religion, culture, food & wine culture, family culture, fashion, art, historical artifacts.
SWITZERLAND: Highly efficient transportation, business acumen, banking industry, gorgeous scenery,
high standard of living, warm people.

AUSTRALIA: Tourism, panorama, security, health and education, life and business opportunities over
the standard, helpful.

SWEDEN: Political freedom, high life standards (health, education, security), rich in natural beauty,

tourism, technology, automotive, food culture, design.
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Hollywood

Freedom

Innovation
Made In

America label

Economy

Automotive

UN leader

Technology

Royal family

Football

Literature

Constitutional
monarchy

discover fashion online
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“Reputation, reputation, reputation! Oh, | have
lost my reputation! | have lost the immortal part

of myself, and what remains is bestial.”
W. Shakespeare



Thank you!

Dr. Arin Saydam
arin.saydam@bersay.com.tr



