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COUNTRY LOGOS
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BRANDING VS IMAGE

WHAT EACH COUNTRY LEADS THE WORLD IN

PERSONAL
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HOW MANY COUNTRIES?
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COUNTRY RANKING
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COUNTRY COMMUNICATION MODEL

All consumers

AWARENESS

Quantity

IMAGE

Quality

ENGAGEMENT

Interest

Potential
consumers

Current
consumers



GLOBAL EVENTS
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PLACE BRAND MANAGEMENT

CONTROLLABILITY
OF COMMUNICATIONS

# OF STAKEHOLDERS

Product Corporation Place



BRANDS INTERDEPENDENCE

¢ NATURALLY,
OUR ACHIEVEMENTS
CANNOT BE ANALYZED
SEPARATELY FROM OUR
COUNTRY’S INTERNATIONAL

SUCCESS”

Turkish Airlines CEO



FUTURE FOR PLACE BRANDING

Place brand is the idea that:
- is relevant to the place identity
- unites all inhahitants

Each stakeholder becomes
a touch point for the place brand.




BE GLOBALLY LOCAL
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ACT GLOBALLY



CONTACT

VASILY
DUBEYKOVSKIY

CEO CityBranding, Russia

v@citybranding.ru
+7 (925) 011 02 54
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citybranding.ru citybrand
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