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Country logos



Branding vs image



How many countries?



Country ranking



Country communication model
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IMAGE ENGAGEMENT



Global Events



Comms Controllability Vs # oF stakeholDers

Controllability 
oF CommuniCations

# oF stakeholDers

product Corporation place

Place brand management 



Naturally,  
our achievements  
cannot be analyzed  
separately from our  
country’s international 
success”

Brands interdependence

Turkish Airlines CEO
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tHe future oF plaCe branD CommuniCation
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place brand is the idea that:  
- is relevant to the place identity  
- unites all inhabitants 

each stakeholder becomes 
a touch point for the place brand.

Future for place branding



Be globally local



Think locally  
act globally 

Country brand challenge 
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