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How many CountrIes?
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global events



Comms Controllability Vs # oF stakeholDers

Controllability 
oF CommuniCations

# oF stakeholDers

product Corporation place

PlaCe branD management 



Naturally,  
our achievemeNts  
caNNot be aNalyzed  
separately from our  
couNtry’s iNterNatioNal 
success”

branDs InterDePenDenCe

Turkish Airlines CEO

“



tHe future oF plaCe branD CommuniCation
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place brand is the idea that:  
- is relevant to the place identity  
- unites all inhabitants 

each stakeholder becomes 
a touch point for the place brand.

Future For PlaCe branDIng



be globally loCal



thiNk locally  
act globally 

Country branD CHallenge 
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