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Managing Your Reputation 

in the Digital Age 

LINA DUQUE, MBA 



• Advisor to C-suite executives and organizations  

 

• International Speaker and University Lecturer: (Harvard 

University, McGill University, Merck Group, Lean In Canada) 

 

• Published in Harvard Business Review, Forbes & HuffPost 

Lina Duque, MBA 
Social Media Strategist & 

Executive Branding Coach   



• How a personal brand impacts company brand - 

positively and negatively 

Turning a crisis into opportunity: Domino’s Pizza 

case study 

Tips to manage your online reputation 

Tweet at least once! 

What you’ll learn today 
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Who’s on Twitter? 
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Tweeting Challenge! 



TWEETING CHALLENGE 

 
Tweet throughout the forum using #WCFIst16. The 
person with the highest engagement on their tweets 

will win a one-hour consultation on their personal 
brand with me! 

 
 

 



 
#WCFIst16 

 

@LinaDuqueMBA 

 

@WCFDavosIst 

 

Ready, set, tweet! 



“It takes 20 years to 

build a reputation and 

five minutes to ruin it.” 

 

Warren Buffett 



Technology has transformed the world 

into a global village 



Employee personal brand impacts 

company brand 
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And you don’t have to have an account 

on Twitter to have presence.  
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CEOs that engage in social 

media are perceived as BETTER 

CEOs that can build better 

connections with customers, 

employees and investors. 

 (Brandfog)  



Social media-savvy executive women 

are perceived as more accessible, 

transparent and trustworthy business 

leaders. (Brandfog)  
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Case study: Jane Griffith 

Jane Griffith 

 

Partner & National 

Diversity Leader, 

Odgers Berndtson 

(Canada) 
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Founded the Council of Women Executives 



Built her social media presence 



 
• Positioned herself as a thought leader in her 

space 
 
• Her firm created a new role for has as National 

Diversity Leader at the firm 
 
• Received an invite to speak at a leading industry 

conference in Chicago 

The results 



Positive personal brand + company support =  

 
Business Opportunities. 

 
WIN-WIN FOR BOTH 

 



But what happens when employees 

behave inappropriately online? 
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LOSE-LOSE FOR BOTH! 

 



Within 1 day, video has 

over 750,000 views on 

Youtube 



Domino’s Pizza responds with a 

YouTube video 



 
 
 Have a social media policy in place 
 Talk to your employees about company 

values - what’s acceptable and what’s not 
 Provide proper social media training for 

staff 
 Monitor your company reputation online 

on a regular basis 
 

 
 

 



How to manage your online reputation 
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Have you Googled yourself? 



Set up a Google Alert for 

your name 



How to create a Google Alert 

for your name 

 
1. Go to www.google.com/alerts 

 

2. Type “first name last name” (for e.g. “Lina Duque”) 

 

3. Choose your filters 

 

4. Create your alert 

http://www.google.com/alerts


Your Online Reputation Management 
Checklist 
 
 Google yourself regularly 
 Manage your privacy settings on 

Facebook 
 Act as an ambassador of your firm 
 Get acquainted with your firm’s social 

media policy 
 Do not post articles or opinions that are 

adverse to your clients 
 
 

 



Imagine your tweet is going to 

appear on the front page of the 

Financial Times. Would you be 

ok with it? 

Not sure whether to post? 



Want more tips? 
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Time to tweet! 

 

Write a tweet about you’ve 

learned so far using 

#WCFIst16 


