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COMMUNICATIONS 3

DIPLOMACY

medila marketing
ADVERTISING

public affairs
COI"‘por‘ate reputation management

communications FrinancTAL

. COMMUNICATIONS
branding

employee communications
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COMMUNICATIONS

ARE MORE
THAN MEDIA/RELATIONS/
INFORMATION EXCHANGE!
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WORLD COMMUNICATION
REVIEW 2015

4, What is the core basis of global communications?

8.0% -

22.7 %

61%

® Internet @ Common values of humanity @ Common needs/problems of mankind
® Individuals' inner urge for socializing ® Strictly defined boundanes/markets

® Gaining new markets/businesses ® Cultural awareness, experiencing new cultures
® Other (please, specify below)
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REVIEW 2015

6. Who could benefit most from the future development of global
communications?

34%

|
489%

® Business @ Society @ Politicians/governments @ Developed countries @ Non-developed countries
® Global tourisn @ Other (please, specify below)
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www.forumdavos.com
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