the Digital Self

Personality in the Age of DiSoMe
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CONSUMERS will own every right to their
Digital Self, entrusted in custody to a third
party exposing only an |ID API



CONSUMERS will reward BRANDS by
allowing controlled access to portions of

their Digital Self



BRANDS will reward CONSUMERS by
using the information in therr Digital Self to
create a better user experience



CONSUMERS (or ORGANIZATIONS) will
use their unigue “lens” to tune out all the
data that do not resonate with them



Thank you |



