Internet

digital & different



do we feel something Is wrong

just because It's not working as we like
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VERY UNCOMFORTABLE SETTING

2005-2077
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STORY

THE @341



MUTUAL LIES FA CT

MEDIA // BRAND // AGENCY

THINK THEY ARE TELLING THE STORY,
BUT ACTUALLY THEY

JUST WANT THEM TO BUY IN

NEITHER SIDE IS PRUDENT

OPINION

CONSUMERS IMITATE THE ORGASM
THAT'S WHY THEY BETRAY WHENEVER THE
ALTERNATIVE IS AVAILABLE
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THEM ARE REAL
ARE ARTIFICIAL
(RO BOTS)
)ORTIONS YET TO
BE DETERMINED

OES NOT PREVENT
’RANDS/AD/PR FROM

H DIGITAL MESSAGES
AND COMMUNICATIONS



RE: BOTS

SEO (SEARCH ENGINE OPTIMISATION)
SERVES GOOGLE CRAWLERS
RTB/RETARGETING

SERVES VIRTUAL COPIES OF

CONSUMER BEHAVIOR
FACEBOOK EDGERANK WORKS

WITH A DIGITAL COPY OF YOU

don't panic
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much, much worse
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UNPREDICTABLE

) 80 Ooo REDICTABLE

stupid positive
aggressive
trolling
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here you see just 68 printing presses

THINK

OF 1 000 000 000 FACEBOOK USERS
AND THE TECHOLOGY THEY USE

TEXT + PICTURE + VIDEO + INTERACTIVE
+ REALTIME + LIKE/SHARE




SELL COPIES
THAN SELL
THOSE WHO
BOUGHT
COPIES TO

ADVERTISERS
WHO NEED
ACCESS TO THE
READERS EYES




2nd Hearst Proportion

1 journalist Relevant
per Local

1000 subscribers Content

Dunbar’'s Number

140-150 | Relevant
open communication Social

connections («friends») Content






OMPLEX
ULTI-

PLATFORM
MOBILE

SEMANTIC
EARNED
ERIT-BASED




facebook.com/prinzip
twitter.com/vassgatov

medialab.rian.ru
postjournalist.ru

v.gatov@rian.ru
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SEE YOU IN THE FUTUR@
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