DECENTRALIZATION
OF PLACE BRAND COMMUNICATION

Vasily Dubeykovskiy
WCF Davos, 2 february 2013



WHO ARE STAKEHOLDERS OF THE BRAND?




PLACE STAKEHOLDERS
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COMM CONTROLLABILITY VS # OF STAKEHOLDERS

CONTROLLABILITY
OF COMM

STAKEHOLDERS

Product Corporation Place



TYPES OF COMMUNICATION
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DECENTRALIZED

By Paul Baran.

On distributed communication,
Memorandum RM-3420-PT pre-
pared for UNITED STATE AR
FORCE PROJECT RAND.
August 1964



DAVOS. CENTRALIZED COMMUNICATION
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BERLIN. DECENTRALIZED COMMUNICATION
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LONDON. DECENTRALIZED COMMUNICATION
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QUESTION #1

WHO KNOWS
THE SONG
GANGNAM STYLE?




QUESTION #2

WHO KNOWS
WHAT IS
GANGNAM




GANGNAM DISTIRCT

GANGNAM-GU IS SEOUL DISTRICT WITH 527K INHABITANTS
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GANGNAM OFFICIAL COMMNNICATION

About Gangnam Visitors/Tour Residents/Life
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CHORE S 22 B
+ Gangnam Story 20 - 2
» Gangnam Story 19 - M5

A

ew Larger Wideo

VISITORS/TOUR tour E ite  ~ BUSINESS bu

Immigration Guide < administration of foreigner sojourn
+ Tour information desk + Service of hospitals and clinics

Map of Gangnam-Gu * Post/Delivery Service

Tour guide of Gangnam-Gu » Housing service

Embassy information < Multicultural family
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Law of investments
Incentive of foreign investment

Employment information

Gangnam Medical Tour

Froviding world renowned
medical service,

Gangnam City Tour

Enjoy delightful and camfortable
popular attractions of Gangnam,

Green Tour

Let's explore new and different
tour of nature within the city,

History Tour

Feel the wivid history through
observing cultural assets within
the city,

Tradition Tour

Space to experience and see
Korea’s traditional culture,

Might Tour
Let’s unwind the stress of travel
with live music and cocktails,

Samseong-dong
Apgujeong-dong
Cheongdam—-dong
Sinsa-dong

* Nonhyeon-dong
+ Yeoksam-dong

Daechi-dong
Suseo-dong

Bongeunsa Temple

 Royal Tombs
« Parks

Museums
Cultural Facilities



PSY "GAGNAM STYLE" STATISTICS

1,500,000.000 [Z)(B)

1,267,778,700

Views 500.000,000

Key discovery events

A] First referral from: facebook.com

(1]

B First referral from Google search: gangnam style

Engagement Audience

Top demographics

Female, 13-17 years

5172,414 1,954,274 :
Comments Favorites Male, 13-17 years
Male, 35-44 years
6,925,789 608,390
Likes Dislikes
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People Talking About This

Page Insights

Total Likes




PSY VS OFFICIAL COMMUNICATION

PSY @ ZE73
@psy_oppa S5} 2402 9|3 2H gﬂyﬂ!“é%a QILICH 2rt2BIof A
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KOREA _ICE
75172365127 0473253 - hitp/Awitaddons.com/gn_family

1,055 <05 2,066,647 6,431 17,910 16,531
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PSY VS OFFICIAL COMMUNICATION

PSY @ ZE73
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LEVERAGE "GAGNAM STYLE™ EQUITY. ATTEMPTS

WI N - 1ST PRIZE TRIP TO GANGNAM!

@ CThe Telegraph

ANCRE
OICC Seoul encourages Gangnam Style tourism

'If 1 \\-
D

A new tourist board video aiming to reveal the "real Gangnam” in Seoul is already
We recently held a competition for enjoying a large following, just days after its release.
Gangnam Style parody videos and the
deserving winners have now been
announced... See the winners and entries pp

’ V,

ST
TIT

Watch the tourist board's video

This video has been removed
because its content violated

YouTube's Terms of Service.

The area was previously not really on the tourist map, and was described
in a recent Time Out guide as "far less visited than other parts of the
city.”

The success of the tourist board video suggests that may not be the
case for much longer. Now, several tour operators are now offering visits

Thank

you est but the Gangnam
Style video competition is now closed.

R R I e h\lirlnn OO0 NV
a R
Branding



WHO IS THE OWNER OF PLACE BRAND?

FAMOUS SINGER STAKEHOLDERS

or
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PLACE BRAND COMMUNICATION VIA SOCIAL MEDIA
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PLACE BRAND ENGAGMENT BY CROWDSOURSING

KEEP EXPLORING

‘ http://youtu.be/LKm8PoY TXvw
explorez sans fin %
Canada

keep exploring



http://youtu.be/LKm8PoYTXvw

THIRD TYPE OF COMMUNICATION

By Paul Baran.

On distributed communication,
Memorandum RM-3420-PT pre-
pared for UNITED STATE AR
FORCE PROJECT RAND.
August 1964
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THE FUTURE OF PLACE BRAND COMMUNICATION

Place brand is the idea that

- relevant to place identity

- unite all inhabitants,

- the cover of place emotional space.

Fach stakeholder become
a touch point of place brana.

DISTRIBUTED .
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CONTACTS

VASILY DUBEYKOVSKIY
CEO at CityBranding, Moscow

v@citybranding.ru
+7 (925) 011-02-54

vk.com/citybranding fb.com/brand4city  twitter.com/brandcity citybranding.lj.ru youtube.com/citybrand
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http://vk.com/citybranding
www.youtube.com/citybrand
http://www.facebook.com/brand4city
http://citybranding.livejournal.com
http://twitter.com/brandcity
citybranding.ru/en
http://vk.com/citybranding
http://youtube.com/citybrand
http://fb.com/brand4city
http://citybranding.lj.ru
http://twitter.com/brandcity

