STORIES IN PLACE BRANDING
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It’s so easy to reach the audience now which is

why city marketing departments are so relaxed



Did you know a lot of cities use stories

in their brand communication?



Storytelling in cities’ brand communication
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Storytelling in cities’ brand communication
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Widely known cases of storytelling







Tourism

iIs about adventure




Adventure
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Australia

- Sometimes we need
to be lost to find
ourselves
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| 278 Spring Street. Check it out.
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New York
Just ask the locals
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Let’s make a test
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The official Facebaok page for thase who love
hobdays in Australia. Post your best Aussie snaps to
our wall to give us permission to share. [more info)
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You can say, ,It’s really difficult to make a story”




Take a picture
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Branding: Grudziadz, Poland
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Use the impact of technology to tell a story




tédzkie foto

City + Instagram =

kodzkie app
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The Most Social Cities Indicator
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Tell some
stories

Remember -
today it’s never been so

. easy to reach your audience
~ \‘ - but it’s no time to relax




