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Why branding matters?

Brand 
Knowledge

Brand 
Trust

Brand 
Loyalty

For Tourists:  

Because they would choose a destination brand only when they can trust it.

For Destinations:  

Because a trusted brand brings about tourist loyalty.

Source: Brand Knowledge, Trust and Loyalty { A Conceptual Model of Destination Branding/ Cathy Hsu Liping - A. Caiy



FACT #1

ñCountries are judged by what they 

do, as they have always been, and 

not by what they sayôô.
Simon Anholt



FACT #2

Perception is more 

Powerful than Reality .



FACT #3

ñNo single national stakeholder has 

control over all of the factors that affect a 

countryôs reputation ôô
Source: ETC/UNWTO Handbook on Tourism Destination Branding



Can you 

successfully brand 

an entire 

destination?



destination branding seems to 

be working within tourism

At least most of us agree on that:



The 

Challenge








