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Code of Conduct

Preamble: We, the members of the European Association of Communication Directors, aim
to both serve and shape the communications profession. We support our members,
promote our profession, enhance standards, and encourage the ethical, legal, responsible,
honest, competent and tactful behaviour of all communications professionals. We believe
that the communications professional has an important role to play to promote the values
of our democratic society and enable citizens, organisations and companies to participate
more actively in the pluralistic debate.

Accountability

We accept responsibility for our work: and its results, remaining accountable to both our employers and
the public we serve. Whilst we are ambitious in our undertakings, we nonetheless fairly represent to our
organisations what we can deliver, how we can deliver it, and what we need to do it.

Transparency
We make the infarmation we provide to clients, colleagues, the public and the media alike as
transparent and accurate as possible, and conduct ourselves in the spirit of openness.

Integrity

e represent our respective organisations honestly, lovally and to the utmost of our ability, whilst
diszeminating accurate and reliable information, and encouraging our employers to behave with
consideration to their social responsibilities, We believe that communications must be guided not solely
by the interests of an organisation, but by a broader view of the public good.

Expertise

We invest ourselves fully toward achieving our goals, employving our range of experience, our depth of
lcnowledge, and the profeszional skills we have accrued. We develop a multidisciplinary dexterity as well
as honing our specialist abilities.

Professionalism

We imprave the quality of the communications profession through specialist training, educational farums
and seeking out knowledge that is of worth. We remain informed about new trends and technigues, and
learn leszons from the practices of our colleagues. We provide our colleagues with the necessary
guidance and training to allow them to best confront their professional challenges.

Agreement
Members confirm that thev will use FACD olatforms for networkinog ourooses onlv and
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EthiCS, also called moral

philosophy, the discipline concerned
with what is morally good and bad,
right and wrong.

The term is also applied to any system
or theory of moral values or principles.



"If we do applaud transparency, will anyone see it?"



Tra n S pa re n Cy, as used in science, engineering, business, the

humanities and in a social context more generally, implies

openness, communication, and accountability.

Transparency is operating in such a way that it is easy for others to see what
actions are performed.

All organisations have a transparency culture, that part of the culture that
relates to transparency; but few have a culture of transparency, i.e., a culture
of being aware of transparency and incorporating it routinely into how things

are done.

Source: Wikipedia



AUthe ntiCity, Quick definition

noun

undisputed credibility

Source: Dictionary.com
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REPUTATIONS (aka Reputation Management) are built on some of

these definitions!

Iransparency helps - we should live in a glass house!
Best reputations are built on credibility and h O n e Sty

Listen to the ‘trust’ barometers (people like you)
Don’t ignore ‘the enemy’
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“...corporations need communicators trained in the public
sector, because We understand what the

expectation of transparency brings to media

and public relations. There is no such thing as the closed
board meeting in government — the books are always open —
and communications professionals in the private sector now
have to be ready and able to deal with that.

It's not about producing a good annual report anymore — it’s
about 24/7 media monitoring, rapid response, and

driving an agenda - in other words, the communications
basics of any good political organisation.”

Elizabeth Ashford - Chief Deputy Press Secretary in the Office of the Governor of California
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PEOPLE IN GLASS HOUSED




Legal notice | Contact | English (en) -

CIEEEY

Transparency Register

europa.eu

EUROPA > Transparency Register  Alphabetic list of registered organizations

ﬁ = A A Share

Homepage

About the register

Return to results list
Register your organisation

» Consult the register

Why consult the register? Registrant still remaining in the Commission Register of interest representatives:
» Alphabetic list of - -
registered organisations Profile of registrant:
Statistics ORGALIME
Search the register |[dentification number in the register: 20210641335-88

Registration date: 10/03/09 17:37:18
What's new in the register?  The information on your organisation was last updated on 16/02/11 11:53:15

Complaints

How to request European
Parliament Accreditation

Interest representative
Contact the register

Mame/company name: ORGALIME
Acronym: ORGALIME
Legal status: AISBL

Website address: http:/lwww.orgalime.org

Category of activities

Category of activity: «in-houses lobbyists and trade associations active in
lobbying

and more precisely: professional association

Head of the organisation

Person legally responsible for the organisation: Mr Adrian Harris

Position: Director General
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So, in summary, to conclude, wrapping
this up...



Orgalime

www.orgalime.org
mark.redgrove@orgalime.org

European Association of
Communication Directors

http://www.eacd-online.eu/index.php
info@eacd-online.eu
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