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“Professional ethics in the era of 
transparency and authenticity.”

The line between virtue and vice 
while following principles, values, 

and obligation











ethics, also called moral 

philosophy, the discipline concerned 
with what is morally good and bad, 

right and wrong. 

The term is also applied to any system 
or theory of moral values or principles.

Source: Encyclopaedia Britannica





Transparency, as used in science, engineering, business, the 

humanities and in a social context more generally, implies 
openness, communication, and accountability.

Transparency is operating in such a way that it is easy for others to see what 
actions are performed. 

All organisations have a transparency culture, that part of the culture that 
relates to transparency; but few have a culture of transparency, i.e., a culture 
of being aware of transparency and incorporating it routinely into how things 

are done.

Source: Wikipedia



Authenticity, Quick definition

noun

undisputed credibility

Source: Dictionary.com





REPUTATIONS (aka Reputation Management) are built on some of 

these definitions!

Transparency helps – we should live in a glass house!

Best reputations are built on credibility and honesty

Listen to the ‘trust’ barometers (people like you)
Don’t ignore ‘the enemy’ 







“Professional ethics in the era of 
transparency and authenticity.”

The line between virtue and vice 
while following principles, values, 

and obligation



“…corporations need communicators trained in the public 

sector, because we understand what the 

expectation of transparency brings to media 

and public relations. There is no such thing as the closed 

board meeting in government – the books are always open –

and communications professionals in the private sector now 

have to be ready and able to deal with that. 

It’s not about producing a good annual report anymore – it’s 

about 24/7 media monitoring, rapid response, and 

driving an agenda – in other words, the communications 

basics of any good political organisation.”

Elizabeth Ashford - Chief Deputy Press Secretary in the Office of the Governor of California













So, in summary, to conclude, wrapping 
this up…
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