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1. Corporate Humanism

. Trend 1 - Companies find their humanity. #davostrends
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Dear Custormer,

There are two types of companies: those that worls

hard to charge customers more, and those that

worl: hard to charge customers less. Both

approaches can worl. We are tirmly in the second

Camp.
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2. Meaningful Storytelling

. Trend 2 — Brands tell more valuable stories. #davostrends
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. Ethnomimicry
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Intel’s Cultural
Anthropologist

GENEVIEVE BELL helps the chipmaker analyze a complex
system: humanity. By Michael V. Copeland ve Bell

iled, and
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4. Pointillist Filmmaking

. Trend 4 — Collaborative filmmaking takes off. #davostrends
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5. Measured Life
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5. Measured Life

Trend 5 — Every aspect of life is measured. z#davostrends
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. Trend 6 — Curation adds value to the web. #Zdavostrends
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6. Co-Curation

. Trend 6 — Curation adds value to the web. #davostrends
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/. Tagging Reality

. Trend 7 — Everyday images unlock digital content. zdavostrends
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15 Marketing & Business
That Matter In

By Rohit Bhargava

. www.aboutrohit.com

To view the full presentation
of 15 Business Trends, Visit;

pbit.ly/15trends2012




Thank you!

blog.oqgilvypr.com

Twitter: @rohitbhargava

For an exclusive look at
my upcoming book, visit:

www.likeonomics.com
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