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Trans-Arabian Creative Communications



Itis very challenging to deploy a scientific
approach to our business
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In some instances we have to make the case for
PR as part of making the pitch for new business

Some of our clients still don’t have the full
picture of what we do
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Qur clients look at us to find the solution rather
than build the strategy
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Finding resources is as big of an issue as
development existing resources
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Trans-Arabian Creative Communications [
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The State of PR, Marketing, and Communications: You
are the future
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