Meel customers
where they are.

Content 1s the
currency of
engagement.
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Content Is King, but distribution Is
Queen and she wears the pants.

JONATHAN PERELMAN, ICM Partners
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ARTIFICIAL
INTELLIGENCE [Al]

The capability of a machine to imitate
human behavior
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BUT WHAT IS Al?

Machine Learning

‘;‘;13
@@

Automation

=

Enabling Layers
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THE FUTURE IS HERE

2017 tconomist Intelligence Unit Survey of 200 Global
Business Executives

said they would implement Al in their companies within the
next 3 years.

believe Al will make their jobs easier and
mare eticient
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In 2018, organizations that have fully invested in all
types of personalization will outsell companies that
have not by
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By 2025, the artiticial intelligence market is
Sef to surpass

*“8I8 euro
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BENEFITS

Relevant, appealing

Gl

d effective c

tor all audier

ntent

CES

Increased
PEVENLE

Customer service, content
generation
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WHAT SHOULD A
CONTENT MARKETER DO?

bet the right team in place
Design your content for automation and personalization
Focus on where you and your customer interact directly

Integrate with third-party platforms

IMPRINT
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Information you have in your database.

FOCUS ON WHERE YOU AND YOUR
CUSTOMER INTERACT DIRECTLY
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WHERE YOU AND
YOUR CUSTOMER
INTERACT
DIRECTLY

In your owned environment.

Meet Connie

IBM Watson a Hilton Hotels
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ON THIRD-PARTY
PLATFORMS

Integrate.

What can | helr

you with?

IMPRINT
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ON THIRD-PARTY
PLATFORMS o

Example: Create a
Lhatbot on Facebook
Messen Qer.

O

° 1.2B Users




12:28 PM
SnapTravel - Hotel Deals >

eec00 Verizon LTE @& 71 % 72% W)

< Home (1) Manage

Do you already have a specific
hotel in mind? (Yes, No)

Got it, for those dates, 3 star
hotels are around $95~150/night
and 4 star hotels are around
$130~205/night

| ° What's your nightly budget?

Let us show you the best deals we
have in London, GB for Tue, Jun.
20th - Wed, Jun. 28th (8 nights).

Back in a few seconds &

$1 12 /nignt

OFF RETAIL

SnapTravel’s
MESSENGER BOT

Driving over $IMM (BODOK eura) in travel
bookings

IMPRINT
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| 1]

See how Claire learns your preferences while
she books, changes, and cancels your flights.

IMPRINT
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FIVE EFFECTS OF Al ON CONTENT MARKETING

-

into human-

Trends

By 208, Gartner p
authored by machi

Lreating a database of content (vs. stories)
Inderstandi

1g algorithms to translate data

ike language

Challenges

storytelling
Emotior

redicts, 20% of all business content will be

1ES

IMPRINT
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FIVE EFFECTS OF Al ON CONTENT MARKETING

To reach potential high-value customers, Al/machine learnir

can use data fro

"

SI|

B datay

istrib

1L

1t

1e key to is deli

1t personalizati

Ilar consume

on

stom

T exist]

I'

have on a customer allows
on of segmented content

ver relevancy,

q high-value customers to move ot

]

e efficient interactions

1Er
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FIVE EFFECTS OF Al ON CONTENT MARKETING

ldea
and

Should

for eve

value

ly, pri
the in

CING

pac

ref

thi

p
S

HE

next

1e profitabi

ity of the re

Jurchase wi

| have on th

atic

yroducts and services be priced exactly the same
"y customer?

1ship

future
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FIVE EFFECTS OF Al ON CONTENT MARKETING

F

0

1atbots a

" USEr inp

e thought by many to be the future

1t on mabile

Al-powered chatbots can replace many of the current customer
support processes

In a bankinc

(.0d euro) when consumers use a digital app

industry study by Bain, it was found that it costs banks
84 (3.5 euro) every time a customer calls or visits compared to
only

]

IMPRINT
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FIVE EFFECTS OF Al ON CONTENT MARKETING

Combine internal and external data into a clustering algorithm

Uverlay with results from your CRM system

Thr

SEQ

]

C

G

1 predicti

E

1ts that a

ve modelir

g, Al can help identity customer

e at risk t

1 |eave

IMPRINT

23






