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“A country’s reputation precedes and
influences its companies’ reputation’

HUAWEI



A country doesn’t have ONE reputation




Reputational Risks:
Expectations VS Reality




“China wants to be

welcome overseas but
is much less

welcoming at home”’
Soft Power 30 Index, 2017
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Reputation is in the eye of the beholder:
“Perception is Reality”’




The Power of “Framing”’




The 3 Factors Driving Country Reputation

GOVERNANCE

Source: Reputation Institute



The Impact of Corporate Reputation

on Country’s Reputation
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Vicious or Virtuous Circle?

Country Corporate
Reputation Reputation
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