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#DIGITALEMPOWERS 

Exploring how digital can 

respond to some of the world’s 

biggest challenges and deliver 

the greatest opportunities for 

us all…   



#DigitalEmpowers 



#DIGITALEMPOWERS STORY-TELLING 

MICROSITE 



•Maria Damanaki, Global MD, The Nature Conservancy  

•Shelley Zalis, CEO of The Female Quotient and Creator of The 

Girls’ Lounge 

•Krishnan Rajagopalan is Executive Vice President and Managing 

Partner, Executive Search, at Heidrick & Struggles. 

•Migual Milano, President EMEA at Salesforce 

•Ruthbea Clarke, Research Director at the IDC 

•Helen Gallagher, Senior Director at Ferring Pharmaceuticals 

 

PROMOTING THROUGH INFLUENCERS   



PROMOTING THROUGH MULTIPLE PLATFORMS  

BLOGS VIDEOS EMOTIVE VISUALS  



INTEGRATING #DIGITALEMPOWERS WITH MARKETING 



TOP LINE RESULTS ACHIEVED DURING THE FIRST 

FIVE DAYS AT DAVOS 2017  

● 3.3 million Twitter impressions  

● Editorial content viewed for at least 5 minutes  

● 70k unique visitors to the www.digitalempowers.com website 

● Top tweet made 948.5k impressions  

● 161,714 Twitter video watches  

● Hashtag mentioned 2,445 times 

● Website now appears at top of Google search for “Digital Empowers” 

● ……And we have a sustain campaign kicking off 

http://www.digitalempowers.com/


‘’This piece was worth reading and 

talks to now and the future of. 

Employment opportunities .This 

well written piece and its direction 

could help to lead the world into 

uniting so as to definitely provide 

“equity in employment ” for all 

people. I intend to pass this piece 

on.’’ 

USA 

‘’Thanks very much for educating 

the less privileged ones. l believe 

this adult teaching will help us to 

eradicate high level of illiteracy 

gradually in the global world. l will 

advise if the software can be easily 

get by individual. 

Thanks.’’ 

Nigeria 

 

‘’Every new build ought to have 

water harvesting and re-use of 

grey water for w.c. Flushing, with 

storage build in, I have recently 

bought a 1000 litre new tank (£60) 

to collect rainwater, which 

otherwise I pay for in waste 

recycling on my water bill.’’ 

UK 

 

COMMENTS FROM READERS 



FIVE KEY TAKEAWAYS  

1. The world changed in 2016  

 

2. But we shouldn’t retreat into our shell – digital technology, global trade 

and international connectivity are still potent forces for good 

 

3. It’s therefore essential global brands find a positive response to these 

changes 

 

4. Take what you know – what you can authentically lay claim to – and use 

that to draw insights that are relevant to today’s opportunities and 

challenges  

 

5. Campaigns must be integrated to generate cut through 



THANK YOU  


