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Where we are coming from…



Our past: 
safeguarding the business’ today







‘Editing’ past and present 
of the organization as seen 

from outside

Trying to limit the access to 
corporate information for external 

(and internal!) audiences

‘monopolizing’ 
the corporate voice and opinion

Being an executional arm 
of integrated marketing 

communications

yesterday today

Using the influence to transform 
future of the organization 
from inside

Accepting a fact 
that any information 
is accessible

channeling 
the variety of voices and faces 
of the organization

Being an integral part 
of strategic leadership





To what extent those top 
critical skills are being 
currently integrated to 
communications and public 
relations areas of expertise?



GAP
Bridging

GAP
creating

Are we ready today 
– and do we have capabilities to:

• Help our leaders and target audiences to ‘unlearn’ and drop some 
stereotypic patterns in communications?

• Let corporate communications drift away from ‘commonplace’ to 
‘INDIVIDUAL’, de-average and de-standardize storytelling?

• Make the organizations and brands unlock their bigger purpose and 
bring the business case and real value up from short-term to long-
term?
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