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Why?
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If you don’t … someone will 
do it for you !

It is critical to be ‘out-in-front’ managing your 
message 

image
 perception 

 via these communication channels.
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The volume produced exceeds audiences’ appetite to consume.
We simply don’t have time to consume all the content out there.
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http://pennystocks.la/internet-in-real-time/
60 seconds
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 Relevant
 Trustworthy
 Valuable
 Interesting

Stand out from the crowd.

Don’t let the competition scare you.
If there is no competition nobody is paying attention.
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How?
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MEW
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 Collecting data on fancy monitors is nothing if companies don’t have 
processes in place that lead them to take actions based on those insights

The importance of data analysis
 PR measurement for some is simply an exercise in self-justification. 

  In other words, a bunch of numbers that make us look good.
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 Measure whether your efforts are resulting in your desired outcomes.

 Measure engagement not presence.

 Measure visit duration not number of visits.

 Be aware of dark social.

The importance of data analysis

 Don’t be afraid to fail.
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What are the roadblocks to measuring social media?
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1,000,000
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In 2014 we registered on average 1800 interactions per day.
In 2015 we registered on average 3000 interactions per day.
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Measuring Social Media Success @NATO

AWARENESS APPRECIATION ACTION ADVOCACY

page view 
post view

like 
comment

link click 
fill form 

enter competition 
comment 

share 
mention

view 
reach favorite link click 

reply
mention 
retweet

video view like 
dislike

click 
comment

share 
embed

view 
reach like link click 

comment
share 

mention
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What are others saying about you?
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Let the data guide you …
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