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't is critical to be ‘out-in-front” managing your
message

image
perception
via these communication channels.

If you don’t ... someone will |
| ~doitforyou!
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The volume produced exceeds audiences’ appetite to consume.
We simply don’t have time to consume all the content out there.
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The Internet in Real-Time 60 seconds

How Quickly Data is Generated

http://pennystocks.la/internet-in-real-time/
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Stand out from the crowd.

__ Relevant
_ Trustworthy
__ Valuable

- o

_ Interesting

Don’t let the competition scare you.
If there is no competition nobody is paying attention.
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How?
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The importance of data analysis

® PR measurement for some is simply an exercise in self-justification.
In other words, a bunch of numbers that make us look good.

@® Collecting data on fancy monitors is nothing if companies don’t have
processes in place that lead them to take actions based on those insights

LET'S SOLVE THIS PROBLEM BY
USING THE BIG DATA NONE
T OF US HAVE THE SLIGHTEST
IDEA WHAT TO DO WITH

® marketoonist.com
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The importance of data analysis

® Measure whether your efforts are resulting in your desired outcomes.

® Measure visit duration not number of visits.

® Measure engagement not presence.

® Don’t be afraid to fail.

® Be aware of dark social.
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What are the roadblocks to measuring social media?

Lack of time

- 63%
Lack of manpower

We don't know which tools to use W

It's too overwhelming

We don't like the tools available

Other /A
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OTAN

Daily Interactions B
Daily Interactions
from 01.01.2015 to 04.06.2015
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Total : Max
. Facebook Facebook Facebook Avg Interactions .

Sum mary Interactions 0 Commant Shale per day Interactions on

NATO 478 138 396 061 28 627 53 450 3 084,76 17 258

DN 82,83 % 5,99 % 11,18 % 09.05.2015

n 2014 we registered on average 1800 interactions per day.

n 2015 we registered on average 3000 interactions per day.
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f I NATO Nov 10, 2015 — Feb 07,2016 - | | Exeort | [ (o Compare |
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ESTIMATED MINUTES
WATCHED

10,836,365*

N 1,434,746

Youl i)

Broadcast Yourself™

o o

* %
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Geography

United States

United Kingdom

Germany
Canada
Russia
Belgium
Netherlands
Saudi Arabia
Australia
Sweden
India

italy

France
Ukraine
Norway
Pakistan
Denmark
Poland

Turkey

United Arab Emirates

Greece

Views v

1,434,746 (19%)
658,912 (8.8%)
453,388 (6.1%)
346,585 (4.6%)
241,012 (3.2%)
189,450 (2.5%)
181,672 (2.4%)
175,873 (2.4%)
173,022 (2.3%)
172,892 (2.3%)
167,809 (2.2%)
157,449 (2.1%)
134,567 (1.8%)
132,466 (1.8%)
127,199 (1.7%)
124,022 (1.7%)
115,107 (1.5%)
114,205 (1.5%)
108,678 (1.5%)
107,406 (1.4%)

100,866 (1.4%)
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Video Views ) REAL-TIME

Evolution @ Distribution Day 7-Day 28-Day

500 k
400 k
300 k

200 k

- II II ||||||
o II IIIIII"II--IIIIIIIIlI IIIIllII--

Jan 18 Jan 20 Jan 22 Jan 24 Jan 26 Jan 28 Jan 30 Feb 01 Feb 03 Feb 05 Feb 07

I Total l Paid I Organic

Summary of Video Views Max Min Avg per Period Sum per Period

IE NATO o> ey 99 404,82 2 186 906
2 Feb 01, 2016 Feb 08, 2016




Quantity or Quality

Video Audience Retention & >
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NATO shared The German Marshall Fund of the United States's video.
Feb 03, 2016 18:15 UTC +01:00
As temperatures plunge below 30 degrees celsius, men and women from 11 different nations converge in Norway to learn how to fight in freezing cond...
Feb 01, 2016 15:04 UTC +01:00
NATO Secretary General Jens Stoltenberg just released his Annual Report 2015. The report provides an overview of how NATO promoted and supporte...
Jan 28, 2016 10:13 UTC +01:00
The Estonian infantry successfully tested their newly acquired tank busting Javelin missile system at a military firing range. The US built system works...
Jan 27, 2016 15:51 UTC +01:00
Ever wondered what "Smart Energy” is? Ambassador Sorin Ducaru, NATO Assistant Secretary General for the Emerging Security Challenges Division, ...
Jan 26, 2016 16:40 UTC +01:00




AWARENESS APPRECIATION ACTION ADVOCACY

link click
page view like fill form share
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favorite
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video view like click share
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view . link click share
like .
reach comment mention
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What are others saying about you?

L EF 11 L4 B ’ 2
ﬂn--uu.le'“' ¥

gl ‘

M1

"cl".‘& gn.“.. .' a’
L] 088 L I

' "'fpl"',y
) f’

""Mouuluumululnu!' “”lﬁ m‘“
L T I YT T T R R LI L

an !!!..31;?8 WBLAREARNNES " ullunbnllauua
.Nll\llll.
‘&ll&iui




Quantity or Quality

Daily summit discussion volumes Wales Summit Aug 20, 2014 - Sep 12, 2014 @ al View v L Export v Y Filters v
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et the data guide you ...
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