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ALIBULLOCK.COM 

 



MY ROLE IS 
SIMPLE. 
HELP 
BRANDS  
(AND CHARITIES)  
 
FIGURE OUT 
THE WORLD 
OF SOCIAL 
MEDIA 



WHO AM I: 
 

CURRENTLY: 
BASED IN HONG KONG 
WORKING ON THE RENAULT F1 
PARTNERSHIP (FORMERLY 
INFINITI RED BULL RACING) 
 
PREVIOUSLY: 
I SET UP THE FIRST CATHAY 
PACIFIC FAN PAGE IN HONG 
KONG 
 
VISUAL CV: 
ALIBULLOCK.COM/WORK/INDE
X.HTM 
 
ON LINKEDIN: 
ALI BULLOCK 



AND I HAVE EXACTLY 14 
MINUTES TO TELL YOU HOW I 
THINK YOU NEED TO BUILD A 
BRAND IN TODAY’S WORLD 

 

(WELL 12 MINUTES NOW I HAVE WASTED TIME ON MY INTRODUCTION…) 



TODAY’S CONSUMER 
IS CONSUMING 
MEDIA, BRANDS 
AND OPINIONS IN A 
FUNDAMENTALLY 
DIFFERENT TO WHAT 
THEY WERE DOING 
10 YEARS AGO… 



WE ARE BUILDING BRANDS IN 
A SOCIAL MEDIA DRIVEN 

WORLD 



(IN 2015) THE 
AVERAGE PERSON 

SEES BETWEEN 

3,000 - 

20,000 VISUAL 

MESSAGES A DAY 





TO BUILD A 

CREDIBLE 

BRAND IN 

TODAY’S WORLD 

– YOU NEED TO 

DO MORE THAN 

JUST STAND OUT 

 

TO ME YOU HAVE 

TO BE 4 THINGS 
 

 



1. AUTHENTIC. 
TIME AND TIME 
AGAIN 
 

83% OF CMO'S CLAIM 

THAT SOCIAL SHARING IS 
THE PRIMARY BENEFIT OF 
SOCIAL MEDIA 
MARKETING. 
 

(YOU MEAN IT’S NOT CLICKS, 
LIKES OR NEW FOLLOWERS? IT’S 
NOT EVEN TRAFFIC???!) 



2. BE AMAZING 
 
FROM THE SIMPLE TO CSR TO 
MILLION DOLLAR STUNTS. 
 

STAND OUT 



3. BE QUICK 
 

THERE IS NO TIME FOR 
A PRESS RELEASE OR 5 
LEVELS OF APPROVALS. 
MESSAGES, REACTIONS 
ARE MEASURED IN 
MINUTES NOT DAYS. 
 

DO NOT LET YOUR 

AGENCY MANAGE YOUR 
BRAND ON SOCIAL MEDIA. 



4. LET GO OF THE 
OLD WAYS 
 

ACCEPT CERTAIN INALIABLE 
TRUTHS: 
 
1. YOU CAN’T CONTROL WHAT 

PEOPLE THINK AND SAY 
ABOUT YOUR BRAND 

2. YOU CAN WORK WITH 
THEM TO FORM OPINIONS 

3. BE TRANPARENT WHEN YOU 
MESS UP 

4. THINK ABOUT YOUR 
AUDIENCE BE GUIDED BY 
THEM 

5. BUT DO NOT BE LEAD BY 
YOUR AUDIENCE 



5. (BONUS) MAKE 
MISTAKES  
 

99.9% OF COMMS 

PEOPLE DON’T WANT TO HEAR 
THIS. 
 
BUT THE BRANDS THAT STAND 
OUT ARE THE ONES THAT FAIL 
AT TIMES. 
 

TRY, TRY, TRY NEW 
THINGS. 
 



BRANDS SUCK THAT AT 
SOCIAL MEDIA 

99.9% 
SINCERELY, YOUR 

CUSTOMERS 

* Please note no Boston terrier was harmed in 

the making of this presentation. 



 BECAUSE (IN 2015) 
THE AVERAGE 
PERSON SEES 

BETWEEN 

3,000 - 

20,000 VISUAL 

MESSAGES A DAY 



YOUR BRAND 

ISN’T UNDER YOUR 
CONTROL. 



PLAY ME 

https://www.youtube.com/watch?v=WxfZkMm3wcg


THANK YOU 
FIND ME ON THE LINKEDIN 

@ALI BULLOCK 


