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COMMUNICATIONS & LEADERSHIP.

How can comms help MOL Group be #1?
Communications on Top
Davos






p» WHO IS MOL GROUP

» An integrated international oil and gas company,
working inthe UPSTREAM AND DOWNSTREAM sectors

» With atrack record of more than 100 YEARS IN THE INDUSTRY
» Having a robust financial performance and balance sheet

» USD 2.2 BN EBITDA

» Only 19.6% GEARING

» USD 4.6. BN MARKET CAPITALIZATION

» Is active in around 40 COUNTRIES
across three continents,

» Isthe 2ND LARGEST company in CEE

» Has a DYNAMIC INTERNATIONALWORKFORCE
of nearly 30,000 people
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Even Though MOL GROUP has LEAD POSITIONS
withinthe CEE REGION...

The group is LITTLE KNOWN, even within

its core region and especially within the

International arena.
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> WHAT DOES NUMBER 1 MEAN FOR US ‘

MOL GROUP strives to be the NUMBER ONE:

The PARTNER, INVESTMENT
AND EMPLOYER OF CHOIC -

--------
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» EVERYTHING STARTS WITH THE BRAND STORY

Based on the MOL GROUP
business strategy

an authentic BRAND STORY
has to be developed

as basis for all further

communications.
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» MOL GROUP THE CHALLENGER BRAND
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B ONLINE CHANNELS

» Statement by MOL Group CEO after the negotiations with

CAREER
the Croatian Government

» MOL's Position Paper on Negotiations about the Future of

INA

MOLGROUP.INFO

M

AJ

-1

P MOL
-



p SOCIAL MEDIA CHANNELS
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» 360 HR PROGRAM COMMUNICATIONS
Almost 3000 registered students from 14 countries
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P 360 SPONSORSHIP COMMUNICATIONS
Internal & external comms and activities at race locations

GROUP

CHALLENGE YOURSELF.
WE FUEL YOUR LIFE-LONG AMBITION
WITH

MORE »
We Fuel Your Ambition

() Werueivourambition
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I“‘ " © 8 MARCH - TERMAS DE RIO HONDO, ARGENTINA

19. APRIL - MARRAKES, MOROCCO
3. MAY = HUNGARORING, HUNGARY
16. MAY — NORDSCHLEIFE, GERMANY
7. JUNE - MOSCOW RACEWAY, RUSSIA
21, JUNE ~ SLOVAKIA RING, SLOVAXIA
28 JUNE - PAUL RICARD, FRANCE 4 o . 4
12. JULY - VILA REAL PORTUGAL 1 We Fuel Your Ambition
13. SEPT - MOTEGI, JAPAN
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P VIA CSR PROGRAMS

LOCAL PROGRAMS:
» Child healing Program

» Greenbelt Program

» Talent Support Program

» Corporate Volunteering
Platform
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» THE FUTURE OF MOL GROUP COMMUNICATIONS

P MOL

S

(OFRESHHH"

" THINK. PLAY. WIN.

WITH YOUR OWN OIL COMPANY!

Translating
the brand story
into an authentic
claim:
"THE ENERGY
OF POSITIVE
CHANGFE”
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» HOW COMMUNICATIONS CAN MAKE A DIFFERENCE

COMMUNICATIONS MAKES A DIFFERENCE BY BEING
more AGILE, more FLEXIBLE and more CREATIVE

than our competitors and even our own business units.
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THE ENERGY
OF POSITIVE CHANGE




