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[984:Hi1 [ I +Know! ton, the [first PR agency in China

1985:7Zhongshan University , the first professional PR

cducatron

- 1986:Shanghai PR Association, the first professional PR
L_nganization
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Annual Growth 1n 2014
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(1) Growth rate will slow down

.

s

(2)Structure modernization in PR J

-

(3)More professional global service

e

-

(A)More active global competition J

Vs

(B)More integrated in other industries ]
%

(6)More attention [rom capital mackets

(7)) More influence from new media
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Set up in 1991 and headquartered in Beiljing,

CIPRA
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Natlional organization in the [Cield of PR

} Special Consultative Status in ECOSOC ‘

With industry management qualilication




Our
mission:
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Prolfessionalizatiomn, Standardizat ion: and
[nternationalization of PR industiy in China

Promote public diplomacy and international
exchange

Training program and services [or members J

k Promote development of PR in local regions J

{ Consul ting services [or government J




Let the world know about China
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@/ China International Public Relations Association AR AR E, ik 3

China International PR Congress CIPRA ccencral meeting

Goldem Awards for Bxcellence im PK Board meetings
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Professionalization, Standardization,
Internationalization
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China International Publlc Relations Association
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~ 2014 CHINA INTERNATIONAL PUBLIC RELATIONS CONGRESS
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Let the world know about China
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China International Publlc Relations Association
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BI<ERT Ajéf*ﬁlﬁ%?ﬁﬁﬁlﬂ%ul A. Rogoski (ZTRBE)



Let the world know about China
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Monthly Lectures

Local and transnatiomal enterprises,

Semlnars

PR ageneles Local PR oleamni zat ions

Membership Directory

indlvilcduals

Services for CIPRA
members

Collcues Einsiviessistiess),

: reheral m Ing
PR Magazine Genere SeTINg

' hina PR Carnival
Chinapti. com. ¢n Chine Ce Ve
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Let the world know about China
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~Annual meeting
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Let the world know about China
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Corpor rate Social Responsibility and China
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Let the world know about China
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Government Relations,

Investment Aboard Conferences and Bvents

Media Relations

Consulting services for government

Series of seminars . Adviices and Reports For goviernment
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Let the world know about China
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Close relationship with Friendly cooperation with
government and news [orelgn news agencies and
agencles chamber of commerce

Promote public diplomacy and
Iinternational exchanges

[Exchanges with VIPs [rom
foreign governments and
International organizations

Sponsor the VIP Dinner
Party




Let the world know about China
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China International Public Relations Association




Let the world know about China
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Let the world know about China
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Challenges and

Talent

Resources

PR Agencies with core
competencies will have
more chances

Opportunities

l.earn more about
business model,
management and new
med1a

[n 2015, PR 1in China
will continue a rapid

JL’ orowth rate.
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