s

PRESENTED BY ARDI KOLAH
PRCA COUNCI. MEMBER

World Communication Forum Davos 2014 www.guruinabottle.com Copyright©2014. All rights reserved.



World Communication Forum Davos 2014 www.guruinabottle.com Copyright©2014. All rights reserved.



LONDON 2012 LEGACY

£4bn/€4.8bn of construction
related GDP generated by
legacy projects, including
new housing and
infrastructure-related
developments
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LONDON 2012 LEGACY

f1bn/€1.21bn of tourism GDP from
visitors who wouldn’t have visited
London and the UK in the absence of
the Olympic Games
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LONDON 2012 LEGACY

|

Long-standing improvements in
health, well-being and short term
boost in consumer confidence...
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LONDON 2012 LEGACY

and reduction in crime
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£130m/€160m pa
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development
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78,000 workers
involved in
Olympic
construction
generating a 7.5%
increase in these
workers’ lifetime
earnings, worth an
aggregate
£504m/€623m
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Business Innovation
& Skills
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SPORT AND ENTERTAINMENT CONTENT

ONE OF THE
MAJOR

Sports
Marketing
Agencies &
Advisors

Consumers

(Sports Rights holders
fans) (Sports bodies &

Government)
Sports and
Entertainment
Content

Infrastructure, Marketing
Technology Service
& Logistics Providers

Sponsors
(Brand
owners)

World Communication Forum Davos 2014 www.guruinabottle.com Copyright©2014. All rights reserved.




€6.9BN INCREMENTAL NEW BUSINESS

World Communication Forum Davos 2014

OVER NEXT DECADE

Western & Northern Euro

Rank Country Total (£)

1 Qatar 1,676,623,570
2 Russia 1,375,993,214
3 Brazil 1,276,149,320
4 South Korea 481,716,789
5 France 276,244,071
Total All top 5 countries 5,086,726,964

So

www.guruinabottle.com

infrastructu

re & consultancy services to 2022, IMR
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;:> ~ Potential Economic Impact

L N —— of FIA Formula -€® 2014-15 Championship

é@,mum.e Los Angeles USA

CHAMPIONSHIP

February 2014
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Direct Impact
Total of core
expenditure and other
direct expenditure

Formula-e Spectators' Race Day
Expenditure

e Average no. of spectators

e Proportion of international spectators

e Ticket spend per attendee

e Average hospitality/catering spend per
attendee

Formula-e Spectators' Non-Race day
Expenditure

e No. of visitors to Los Angeles

e Average duration of visit

® Average daily spend on travel,
food/drink, hotel accommodation, and
other incidental expenditure

e Proportion of international air fares and
car hire

VIP/Media and Formula-e Teams'

Expenditure

Taxation receipts for Los

World Communication Forum Davos 2014

Domestic Expenditure
® No. of domestic spectators

e Ticket spend per attendee
e Race-day spend on catering/hospitality

Total Economic Impact of FIA Formula-e for

-

Indirect Impact
Secondary spend as a
multiplier (reflecting factors
specific to Formula-e being
hosted in Los Angeles) and is
applied to direct expenditure
of the local Los Angeles
economy

e Average race day spend (travel/hotel/etc) >

www.guruinabottle.com
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Global opportunities for sports marketing,
infrastructure & consultancy services to 2020

Ardi Kolah

http://www.imrpublications.com

/overview.aspx?sid=41&rid=1
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http://www.imrpublications.com/overview.aspx?sid=41&rid=1
http://www.imrpublications.com/overview.aspx?sid=41&rid=1

THANK YOU FOR LISTENING

https://twitter.com/guruinabottle www.facebook.com/guruinabottle
https://twitter.com/ardikolah

é% www.guruinabottle.com % http://guruinabottle.brandrepublic.com
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