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01 / Key tasK (most important) 
of today’s Global CommuniCations 

1. Supporting the activities of global companies
2. Facilitating international communications
3. Promoting global values and solving global needs
4. Nurturing the individual’s inner urge for socializing
5. Defining the strict boundaries of markets  
 and businesses

6. Gaining new marketniches and businesses
7. Fostering cultural varienty and awarness
8. Developing the economy of poorer countries
9. Devoloping: a digital world / online communities
10. other
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02/ Key ChallenGe (most important) 
of today’s CommuniCation professionals 
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1. Communication support in crisis situations
2. battle against manipulation of the media
3. Strategic victories in information wars
4. overcoming the crisis of confidence 

5. Formation of a long-term reputation  
 in a fast-changing world
6. Safety on the Internet
7. Finding and nurtuning Talent
8. other



03/ CommuniCation as a solution 
to 3 of today’s world 
problems/ChallenGes/ConfliCts

politiCs business soCial health environ-
ment

1. Competitors for issue  № 1:   1. eThICS, fair competition, 
honesty   
2. hr, internal comms, mini-
mum wages, talent acquisition 
3. TruST DeFICIeNCy,  
manipulation of info   

1. eNGAGeMeNT 
& community management 
2. equAlITy, gender equality, 
equal opportunities 
3. SoCIAl MeDIA  
& networking 

1. eMPAThy & SolIDArITy
2. Competitors for issue № 2:

1. ClIMATe change 
2. SuSTAINAbIlITy 
3. PrServATIoN &  
wildlife protection

NoTe:  
hunger+poverty (together):  
issue № 1   

    
    
NoTe:  
reliability +  
trust (together): issue № 1

NoTe:  
crisis-com + epidemics  
(together): issue № 1

NoTe:  
climate change+ 
global warming (together):  
issue № 1

top 3 issue

  
   
2. TruST   
3. TrANSPAreNCy  
4. WIN-WIN SoluTIoNS, 
conflict prevention/resolving, 
diplomacy, peace-making  
 
5. TerrorISM,  
wars, extremism

NoTe:  
transparency & crises  
compete as issue № 4
NoTe: stakeholder engage-
ment & reputation (together): 
issue № 2  

international 
cooperation, 
collaborration 
& mutual un-
derstanding

access

competence 
& education 
 

prevention, 
healthy life-
style

trust starving/
malnutri-
tion, lack 
of medi-
cations

immigration, 
refugees,  
racism,  
radicalization 

3. Competitors for issue №3:



04/ most perspeCtive marKet niChe for  
today’s CommuniCation aGenCy business

100%

1. Crisis communications
2. virtual reality services
3. Social media support and  
 developing clients’SM  
 commuications
4. Community management
5. other
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ADAPTIve  
To ChANGe
oPeN MIND
DISCIPlINe

vISIoN
exPerIeNCe
leADerShIP
CreATIvITy

leadership vision adaptive
to ChanGe

05/ three major sKills of today’s  
CommuniCation direCtor  
of a Global Company
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06/ if you need to add up to 3 other sKills, 
please speCify them below in a list,  
in the order of your preferenCe

experienCe

leadership
disCipline

ChanGe-adaptive
open-mind

diGital
sm-savvy

Creativity
 intelleCt ability 

to implement 
trendsstamina

vision



07/ your aGe

up to 30 over 5030-50
15% 26%59%

100%



08/ your reGion
100%

1. Central and South Africa
2. Asia

3. europe
4. North and Central America

5. latin (South) America
6. Middle east / North Africa
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09/ your field

1. Communication agency
2. Corporate communication officer
3. Chief communications officer
4. Media

5. education
6. Government
7. Non-profit organization
8. other
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10/ your level
100%

1. Ceo / President
2. Manager / Partner
3. Advisory / expert
4. Specialist / Tutor
5. employee / Trainee
6. other
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www.wcfa.ch
Join us for more  
information &  
global networking!


